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CAFÉS/BARS IN SLOVAKIA - 
CATEGORY ANALYSIS 

 

 

KEY DATA FINDINGS 
 

▪ Foodservice value sales increase by 28% in current terms in 2023 to EUR1.3 billion 

▪ Outlet numbers increase by 3% to 11,132 in the same year 

▪ Bars/pubs is the best performing category in 2023, with foodservice value sales increasing by 

30% in current terms to EUR758 million 

▪ AmRest Coffee SK sro is the leading player in 2023, with a foodservice value share of 1% 

▪ Foodservice value sales are set to rise at a current value CAGR of 9% (2023 constant value 

CAGR of 6%) over the forecast period to EUR2.0 billion 

▪ The number of outlets is expected to increase at a CAGR of 1% to 11,602 over the same 

period 

 

 

2023 DEVELOPMENTS 
 

Higher-end bars/pubs growing in popularity 

Bars/pubs registered very healthy double-digit constant value growth in 2023, in spite of high 

inflation. There were also a significant number of openings. The introduction of a permanent 

reduced 10% VAT rate bolstered the sector. That being said, the number of traditional pubs in 

rural areas and villages is decreasing and the younger clientele in particular favour high-end 

outlets, with quality bar food also on offer. 

 

Independent outlets dominate in cafés/bars 

Slovakians love their coffee and are discerning consumers. And in 2023, cafés registered 

healthy constant value growth. The vast majority of cafés are independently owned and 

registered higher value growth than chains in 2023. There are only a few international and local 

chained operators in play. This is partly due to local nuances; Slovakia has a high number of 

small town and villages with a population of some 2,000-30,000 people, which is unattractive for 

international operators. The biggest chain operator is Starbucks which continued its expansion 

in 2023. McDonald's Slovakia also opened another McCafé outlet, with the company looking for 

further expansion opportunities. Local chains include Café Dias and Coffeshop Company, but its 

expansion has stalled. 

 

Sustainability a growing trend 

Players are becoming more sustainable, such as the use of recyclable packaging materials, 

locally sourced ingredients and more plant-based food. There is also increased sustainability in 

terms of energy use and waste management. Several cafés have also joined an initiative 

supporting the use of recyclable cups, where recyclable cups can be used and refunded in any 

participating cafés participating in the initiative and where disposable cups are no longer 

available. 
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PROSPECTS AND OPPORTUNITIES 
 

Specialist coffee shops see healthy growth 

Specialist coffee shops are expected to see steady growth, as the coffee culture continues to 

grow. Despite growing prices, consumers will continue visiting these outlets. The shift towards 

premium ingredients will also drive prices higher. 

 

Continued premiumisation of bars/pubs 

There will continue to be a premiumisation trend within bars/pubs over the forecast period. 

Openings of upmarket cocktail bars, as well as a focus on craft beers, will increase consumers’ 

spend. There will also be an emphasis on creating attractive aesthetics, as well as improving the 

customer experience, by for example providing quality food. Outdoors spaces will also be 

developed, such as rooftops and terraces. 

 

Delivery options adds value to customer experience 

Operators offering delivery options are likely to see the best performance following the strong 

performance of online ordering in Slovakia in recent years. Third-party delivery providers such 

as Wolt and Bold Food have expanded outside Bratislava and are planning to continue 

expanding across the country, which will open up new opportunities for café/bar chains as well 

as independent operators. Some bars have already started to take advantage of this trend by 

offering ‘cocktail box’ deliveries. More bars and cafés offering online ordering are expected to be 

rolled out in the forthcoming years 

 

 

CATEGORY DATA 
 

Table 1 Cafés/Bars by Category: Units/Outlets 2018-2023 

 

outlets 
 2018 2019 2020 2021 2022 2023 
 
- Bars/Pubs 6,271 6,317 5,538 5,376 5,804 6,058 
-- Chained Bars/Pubs 1 1 1 - - - 
-- Independent Bars/Pubs 6,270 6,316 5,537 5,376 5,804 6,058 
- Cafés 5,176 5,301 4,985 4,817 4,821 4,861 
-- Chained Cafés 23 22 17 12 11 11 
-- Independent Cafés 5,153 5,279 4,968 4,805 4,810 4,850 
- Juice/Smoothie Bars 106 106 97 93 92 93 
-- Chained Juice/ 19 17 15 13 12 12 
    Smoothie Bars       
-- Independent Juice/ 87 89 82 80 80 81 
    Smoothie Bars       
- Specialist Coffee and 113 123 121 110 114 120 
    Tea Shops       
-- Chained Specialist 83 87 87 77 81 86 
    Coffee and Tea Shops       
-- Independent 30 36 34 33 33 34 
    Specialist Coffee and       
    Tea Shops       
- Chained Cafés/Bars 126 127 120 102 104 109 
- Independent Cafés/Bars 11,540 11,720 10,621 10,294 10,727 11,023 
Cafés/Bars 11,666 11,847 10,741 10,396 10,831 11,132 
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Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 2 Sales in Cafés/Bars by Category: Number of Transactions 2018-2023 

 

'000 transactions 
 2018 2019 2020 2021 2022 2023 
 
- Bars/Pubs 144,592.4 150,526.1 79,061.7 83,215.0 107,578.8 126,334.3 
-- Chained Bars/Pubs 178.6 180.4 33.7 - - - 
-- Independent Bars/Pubs 144,413.9 150,345.7 79,028.1 83,215.0 107,578.8 126,334.3 
- Cafés 114,445.7 118,856.1 77,156.2 75,974.4 87,907.4 97,199.2 
-- Chained Cafés 1,057.3 1,045.6 739.2 453.4 470.6 489.8 
-- Independent Cafés 113,388.4 117,810.5 76,417.0 75,521.0 87,436.8 96,709.4 
- Juice/Smoothie Bars 1,343.7 1,309.2 839.9 770.6 846.0 922.6 
-- Chained Juice/ 439.4 383.4 235.9 206.4 192.2 195.3 
    Smoothie Bars       
-- Independent Juice/ 904.3 925.8 603.9 564.2 653.9 727.3 
    Smoothie Bars       
- Specialist Coffee and 5,594.3 6,222.2 4,575.5 3,800.3 4,391.0 4,818.4 
    Tea Shops       
-- Chained Specialist 5,267.4 5,854.9 4,303.1 3,545.1 4,091.4 4,493.8 
    Coffee and Tea Shops       
-- Independent 327.0 367.3 272.4 255.1 299.6 324.6 
    Specialist Coffee and       
    Tea Shops       
- Chained Cafés/Bars 6,942.7 7,464.3 5,311.9 4,205.0 4,754.1 5,178.9 
- Independent Cafés/Bars 259,033.5 269,449.3 156,321.4 159,555.3 195,969.2 224,095.7 
Cafés/Bars 265,976.1 276,913.6 161,633.2 163,760.3 200,723.2 229,274.5 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 3 Sales in Cafés/Bars by Category: Foodservice Value 2018-2023 

 

EUR million 
 2018 2019 2020 2021 2022 2023 
 
- Bars/Pubs 675.5 730.5 378.0 408.6 584.0 758.0 
-- Chained Bars/Pubs 1.4 1.4 0.2 - - - 
-- Independent Bars/Pubs 674.1 729.1 377.7 408.6 584.0 758.0 
- Cafés 437.2 472.4 294.9 296.7 398.0 502.5 
-- Chained Cafés 5.4 5.3 3.9 2.3 2.7 3.2 
-- Independent Cafés 431.8 467.0 291.1 294.4 395.3 499.3 
- Juice/Smoothie Bars 4.7 4.8 3.2 3.0 3.8 4.6 
-- Chained Juice/ 1.9 1.7 1.1 1.0 1.0 1.2 
    Smoothie Bars       
-- Independent Juice/ 2.9 3.1 2.1 2.1 2.7 3.4 
    Smoothie Bars       
- Specialist Coffee and 18.8 22.1 16.8 15.3 20.8 25.8 
    Tea Shops       
-- Chained Specialist 17.9 21.0 15.9 14.5 19.6 24.4 
    Coffee and Tea Shops       
-- Independent 1.0 1.1 0.9 0.8 1.1 1.4 
    Specialist Coffee and       
    Tea Shops       
- Chained Cafés/Bars 26.5 29.4 21.1 17.7 23.4 28.8 
- Independent Cafés/Bars 1,109.7 1,200.3 671.8 705.9 983.2 1,262.2 
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Cafés/Bars 1,136.2 1,229.7 692.8 723.6 1,006.6 1,291.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 4 Cafés/Bars by Category: % Units/Outlets Growth 2018-2023 

 

% Units/Outlets growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
- Bars/Pubs 4.4 -0.7 -3.4 
-- Chained Bars/Pubs - - - 
-- Independent Bars/Pubs 4.4 -0.7 -3.4 
- Cafés 0.8 -1.2 -6.1 
-- Chained Cafés 0.0 -13.7 -52.2 
-- Independent Cafés 0.8 -1.2 -5.9 
- Juice/Smoothie Bars 1.1 -2.6 -12.3 
-- Chained Juice/Smoothie Bars 0.0 -8.8 -36.8 
-- Independent Juice/Smoothie Bars 1.3 -1.4 -6.9 
- Specialist Coffee and Tea Shops 5.3 1.2 6.2 
-- Chained Specialist Coffee and Tea Shops 6.2 0.7 3.6 
-- Independent Specialist Coffee and Tea Shops 3.0 2.5 13.3 
- Chained Cafés/Bars 4.8 -2.9 -13.5 
- Independent Cafés/Bars 2.8 -0.9 -4.5 
Cafés/Bars 2.8 -0.9 -4.6 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 5 Sales in Cafés/Bars by Category: % Transaction Growth 2018-2023 

 

% transaction growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
- Bars/Pubs 17.4 -2.7 -12.6 
-- Chained Bars/Pubs - - - 
-- Independent Bars/Pubs 17.4 -2.6 -12.5 
- Cafés 10.6 -3.2 -15.1 
-- Chained Cafés 4.1 -14.3 -53.7 
-- Independent Cafés 10.6 -3.1 -14.7 
- Juice/Smoothie Bars 9.0 -7.2 -31.3 
-- Chained Juice/Smoothie Bars 1.6 -15.0 -55.6 
-- Independent Juice/Smoothie Bars 11.2 -4.3 -19.6 
- Specialist Coffee and Tea Shops 9.7 -2.9 -13.9 
-- Chained Specialist Coffee and Tea Shops 9.8 -3.1 -14.7 
-- Independent Specialist Coffee and Tea Shops 8.3 -0.1 -0.7 
- Chained Cafés/Bars 8.9 -5.7 -25.4 
- Independent Cafés/Bars 14.4 -2.9 -13.5 
Cafés/Bars 14.2 -2.9 -13.8 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 6 Sales in Cafés/Bars by Category: % Foodservice Value Growth 2018-2023 

 

% value growth 
 2022/23 2018-23 CAGR 2018/23 Total 
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- Bars/Pubs 29.8 2.3 12.2 
-- Chained Bars/Pubs - - - 
-- Independent Bars/Pubs 29.8 2.4 12.5 
- Cafés 26.3 2.8 14.9 
-- Chained Cafés 16.2 -10.1 -41.2 
-- Independent Cafés 26.3 2.9 15.6 
- Juice/Smoothie Bars 23.2 -0.3 -1.7 
-- Chained Juice/Smoothie Bars 16.3 -8.5 -36.0 
-- Independent Juice/Smoothie Bars 25.8 3.8 20.7 
- Specialist Coffee and Tea Shops 24.4 6.5 37.3 
-- Chained Specialist Coffee and Tea Shops 24.4 6.5 36.9 
-- Independent Specialist Coffee and Tea Shops 23.4 7.6 44.1 
- Chained Cafés/Bars 23.1 1.7 8.8 
- Independent Cafés/Bars 28.4 2.6 13.7 
Cafés/Bars 28.3 2.6 13.6 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 7 GBO Company Shares in Chained Cafés/Bars: % Foodservice Value 2019-
2023 

 

% value  
Company 2019 2020 2021 2022 2023 
 
Starbucks Corp 13.7 15.6 27.3 33.1 32.3 
McDonald's Corp 17.6 20.9 28.4 28.2 31.2 
Panta Rhei sro 12.9 9.2 6.1 7.4 7.6 
Tchibo GmbH 14.9 15.2 9.4 8.0 7.2 
Martinus sro 3.5 3.8 5.1 5.4 5.5 
Barzzuz sro 3.2 3.1 3.7 3.7 3.8 
People Coffee sro 3.5 3.8 4.5 3.7 3.5 
Schärf Coffeeshop GmbH 9.3 8.5 4.2 4.5 3.2 
Kofola CeskoSlovensko as 4.7 4.0 4.0 3.0 2.7 
ARNB sro 1.0 1.0 1.4 1.4 1.4 
Best Caffee sro 5.3 6.0 1.8 0.9 0.8 
Stur sro 1.2 1.3 0.7 0.7 0.7 
Coca-Cola Co, The 4.6 6.3 3.5 - - 
Medusa Group sro 4.7 1.2 - - - 
Restaurant System & - - - - - 
    Management sro      
MOL Group - - - - - 
Kofola SA - - - - - 
Lahôdky Dobrôtky spol sro - - - - - 
CBR Martinus sro - - - - - 
Gastro Club, sro - - - - - 
Total 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 8 GBN Brand Shares in Chained Cafés/Bars: % Foodservice Value 2020-2023 

 

% value 
Brand Global Brand Owner 2020 2021 2022 2023 
 
Starbucks Starbucks Corp 15.6 27.3 33.1 32.3 
McCafé McDonald's Corp 20.9 28.4 28.2 31.2 
Café Dias Panta Rhei sro 9.2 6.1 7.4 7.6 
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Tchibo Tchibo GmbH 15.2 9.4 8.0 7.2 
Foxford Martinus sro 3.8 5.1 5.4 5.5 
Kafehaus Barzzuz sro 3.1 3.7 3.7 3.8 
People Café Bar People Coffee sro 3.8 4.5 3.7 3.5 
Coffeeshop Company Schärf Coffeeshop GmbH 8.5 4.2 4.5 3.2 
Ugo Kofola CeskoSlovensko as 4.0 4.0 3.0 2.7 
Fruitisimo ARNB sro 1.0 1.4 1.4 1.4 
BestCaffee Best Caffee sro 6.0 1.8 0.9 0.8 
Stur Café Stur sro 1.3 0.7 0.7 0.7 
Costa Coffee Coca-Cola Co, The 6.3 3.5 - - 
Le Club Medusa Group sro 1.2 - - - 
Foxford CBR Martinus sro - - - - 
Moods Gastro Club, sro - - - - 
Ugo Kofola SA - - - - 
GreenTree Caffé Lahôdky Dobrôtky spol sro - - - - 
Espresso MOL Group - - - - 
Coffee & Co Restaurant System & - - - - 
 Management sro     
Total  100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 9 Forecast Cafés/Bars by Category: Units/Outlets 2023-2028 

 

outlets 
 2023 2024 2025 2026 2027 2028 
 
- Bars/Pubs 6,058 6,138 6,218 6,280 6,331 6,364 
-- Chained Bars/Pubs - - - - - - 
-- Independent Bars/Pubs 6,058 6,138 6,218 6,280 6,331 6,364 
- Cafés 4,861 4,912 4,943 4,965 4,987 5,005 
-- Chained Cafés 11 12 13 14 15 16 
-- Independent Cafés 4,850 4,900 4,930 4,951 4,972 4,989 
- Juice/Smoothie Bars 93 93 95 96 97 98 
-- Chained Juice/ 12 11 11 11 11 11 
    Smoothie Bars       
-- Independent Juice/ 81 82 84 85 86 87 
    Smoothie Bars       
- Specialist Coffee and 120 123 126 129 132 135 
    Tea Shops       
-- Chained Specialist 86 88 90 92 94 96 
    Coffee and Tea Shops       
-- Independent 34 35 36 37 38 39 
    Specialist Coffee and       
    Tea Shops       
- Chained Cafés/Bars 109 111 114 117 120 123 
- Independent Cafés/Bars 11,023 11,155 11,268 11,353 11,427 11,479 
Cafés/Bars 11,132 11,266 11,382 11,470 11,547 11,602 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 10 Forecast Sales in Cafés/Bars by Category: Number of Transactions 2023-2028 

 

'000 transactions 
 2023 2024 2025 2026 2027 2028 
 
- Bars/Pubs 126,334.3 136,772.6 146,751.5 153,103.5 159,315.6 165,664.5 
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-- Chained Bars/Pubs - - - - - - 
-- Independent Bars/Pubs 126,334.3 136,772.6 146,751.5 153,103.5 159,315.6 165,664.5 
- Cafés 97,199.2 102,358.2 106,027.0 108,150.6 110,650.2 113,269.6 
-- Chained Cafés 489.8 549.4 607.5 663.1 720.3 779.6 
-- Independent Cafés 96,709.4 101,808.8 105,419.5 107,487.4 109,929.8 112,490.0 
- Juice/Smoothie Bars 922.6 934.2 967.7 995.6 1,014.7 1,038.1 
-- Chained Juice/ 195.3 183.0 188.9 194.2 197.4 200.6 
    Smoothie Bars       
-- Independent Juice/ 727.3 751.1 778.7 801.4 817.3 837.5 
    Smoothie Bars       
- Specialist Coffee and 4,818.4 5,093.8 5,360.4 5,626.3 5,911.3 6,202.8 
    Tea Shops       
-- Chained Specialist 4,493.8 4,746.6 4,997.8 5,247.8 5,520.9 5,800.9 
    Coffee and Tea Shops       
-- Independent 324.6 347.2 362.6 378.4 390.4 401.9 
    Specialist Coffee and       
    Tea Shops       
- Chained Cafés/Bars 5,178.9 5,479.0 5,794.2 6,105.2 6,438.6 6,781.1 
- Independent Cafés/Bars 224,095.7 239,679.7 253,312.4 261,770.8 270,453.2 279,393.8 
Cafés/Bars 229,274.5 245,158.8 259,106.7 267,875.9 276,891.8 286,174.9 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 11 Forecast Sales in Cafés/Bars by Category: Foodservice Value 2023-2028 

 

EUR million 
 2023 2024 2025 2026 2027 2028 
 
- Bars/Pubs 758.0 839.8 910.4 960.5 1,009.6 1,058.3 
-- Chained Bars/Pubs - - - - - - 
-- Independent Bars/Pubs 758.0 839.8 910.4 960.5 1,009.6 1,058.3 
- Cafés 502.5 541.5 569.5 589.6 610.5 631.3 
-- Chained Cafés 3.2 3.6 4.0 4.5 4.9 5.3 
-- Independent Cafés 499.3 537.9 565.4 585.2 605.6 625.9 
- Juice/Smoothie Bars 4.6 4.8 5.0 5.2 5.4 5.6 
-- Chained Juice/ 1.2 1.1 1.2 1.2 1.3 1.3 
    Smoothie Bars       
-- Independent Juice/ 3.4 3.6 3.8 4.0 4.1 4.3 
    Smoothie Bars       
- Specialist Coffee and 25.8 26.0 27.9 29.7 31.5 33.2 
    Tea Shops       
-- Chained Specialist 24.4 24.5 26.3 28.0 29.7 31.4 
    Coffee and Tea Shops       
-- Independent 1.4 1.5 1.6 1.7 1.7 1.8 
    Specialist Coffee and       
    Tea Shops       
- Chained Cafés/Bars 28.8 29.2 31.5 33.7 35.9 38.1 
- Independent Cafés/Bars 1,262.2 1,382.8 1,481.3 1,551.3 1,621.2 1,690.3 
Cafés/Bars 1,291.0 1,412.1 1,512.8 1,585.0 1,657.1 1,728.4 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 12 Forecast Cafés/Bars by Category: % Units/Outlets Growth 2023-2028 

 

% Units/Outlets growth 
 2023/2024 2023-28 CAGR 2023/28 Total 
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- Bars/Pubs 1.3 1.0 5.1 
-- Chained Bars/Pubs - - - 
-- Independent Bars/Pubs 1.3 1.0 5.1 
- Cafés 1.0 0.6 3.0 
-- Chained Cafés 9.1 7.8 45.5 
-- Independent Cafés 1.0 0.6 2.9 
- Juice/Smoothie Bars 0.0 1.1 5.4 
-- Chained Juice/Smoothie Bars -8.3 -1.7 -8.3 
-- Independent Juice/Smoothie Bars 1.2 1.4 7.4 
- Specialist Coffee and Tea Shops 2.5 2.4 12.5 
-- Chained Specialist Coffee and Tea Shops 2.3 2.2 11.6 
-- Independent Specialist Coffee and Tea Shops 2.9 2.8 14.7 
- Chained Cafés/Bars 1.8 2.4 12.8 
- Independent Cafés/Bars 1.2 0.8 4.1 
Cafés/Bars 1.2 0.8 4.2 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 13 Forecast Sales in Cafés/Bars by Category: % Transaction Growth 2023-2028 

 

% transaction growth 
 2023/2024 2023-28 CAGR 2023/28 Total 
 
- Bars/Pubs 8.3 5.6 31.1 
-- Chained Bars/Pubs - - - 
-- Independent Bars/Pubs 8.3 5.6 31.1 
- Cafés 5.3 3.1 16.5 
-- Chained Cafés 12.2 9.7 59.2 
-- Independent Cafés 5.3 3.1 16.3 
- Juice/Smoothie Bars 1.3 2.4 12.5 
-- Chained Juice/Smoothie Bars -6.3 0.5 2.7 
-- Independent Juice/Smoothie Bars 3.3 2.9 15.1 
- Specialist Coffee and Tea Shops 5.7 5.2 28.7 
-- Chained Specialist Coffee and Tea Shops 5.6 5.2 29.1 
-- Independent Specialist Coffee and Tea Shops 7.0 4.4 23.8 
- Chained Cafés/Bars 5.8 5.5 30.9 
- Independent Cafés/Bars 7.0 4.5 24.7 
Cafés/Bars 6.9 4.5 24.8 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 14 Forecast Sales in Cafés/Bars by Category: % Foodservice Value Growth 2023-
2028 

 

% value growth 
 2023/2024 2023-28 CAGR 2023/28 Total 
 
- Bars/Pubs 10.8 6.9 39.6 
-- Chained Bars/Pubs - - - 
-- Independent Bars/Pubs 10.8 6.9 39.6 
- Cafés 7.8 4.7 25.6 
-- Chained Cafés 13.7 11.0 68.4 
-- Independent Cafés 7.7 4.6 25.4 
- Juice/Smoothie Bars 3.0 3.8 20.7 
-- Chained Juice/Smoothie Bars -3.8 1.9 9.7 
-- Independent Juice/Smoothie Bars 5.3 4.5 24.5 
- Specialist Coffee and Tea Shops 0.7 5.2 28.6 
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-- Chained Specialist Coffee and Tea Shops 0.2 5.2 28.6 
-- Independent Specialist Coffee and Tea Shops 8.2 5.3 29.2 
- Chained Cafés/Bars 1.5 5.7 32.2 
- Independent Cafés/Bars 9.6 6.0 33.9 
Cafés/Bars 9.4 6.0 33.9 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 
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CONSUMER FOODSERVICE IN 
SLOVAKIA - INDUSTRY OVERVIEW 

 

 

EXECUTIVE SUMMARY 
 

Consumer foodservice in 2023: The big picture 

While inflation remained high in 2023, government measures aimed at protecting the 

hospitality sector benefitted consumer foodservice. In particular, the reduced 10% VAT rate 

(from a previous 20%), which was introduced during the pandemic, was made permanent. As 

such, consumer foodservice registered healthy double-digit constant value growth. However, 

growth was more muted in terms of outlet openings. 

That being said, consumer foodservice operators still struggled with maintaining operational 

efficiency, and looked for savings and closed less profitable outlets. High staff turnover also 

continued to be an issue and further increased pressure on costs and also led to inconsistent 

service delivery. In response, industry has been calling on the government to ease visa 

restrictions for non-EU workers. 

 

2023 key trends 

Players are becoming more sustainable, such as the increased use of recyclable materials, 

more sourcing of local ingredients and more plant-based food. There was also increased 

sustainability in terms of energy use and waste management. Several establishments have also 

joined an initiative supporting the use of recyclable cups, where recyclable cups can be used 

and refunded in any participating cafés participating in the initiative and where disposable cups 

are no longer available. 

Increased digitalisation also continued to shape the sector, including in terms of payments. 

The growth in contactless payments has pushed more and more operators to provide card 

readers. QR payments are also growing in popularity. In addition, meal vouchers, which 

employers are obliged by law to provide to full time employees, were issued as electronic cards 

for the first time in 2023, with hard copy vouchers gradually being phased out. Also, more and 

more operators leverage social media to promote their brands and share updates. 

Lastly, online delivery also continued on its growth trajectory, with Wolt being the dominant 

player. By partnering with third party delivery partners, it increases the visibility for consumer 

foodservice outlets and sales are pushed through offering discounts. 

 

Competitive landscape 

The competitive landscape continued to be highly fragmented, though it has consolidated 

slightly over the review period. Limited-services restaurant chain McDonald's Slovakia continued 

to have a strong lead. Other significant players are the regional forecourt player, the MOL 

Group, with the Fresh Corner brand, and local bakery chain Minit Slovakia spol sro. 

Global players expansion into Slovakia is slow but existing brands like KFC and Burger King 

continued to open outlets. Local chained operators are also posing competition, such as Regal 

Burger, which has been expanding its franchise model in the Czech Republic. 

There were also some new entrants. The Hungarian chain Buddha Original opened its first 

outlet, as did the Czech limited-service restaurant Bageterie Boulevard. Also, within self-service 

cafeterias, Vapiano opened its first outlet in late 2022, in a busy shopping centre. Vapiano, 
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which offers Italian cuisine, is a successful global chain and is likely to also be successful in 

Slovakia. 

 

Independent foodservice developments 

Independent foodservice continued to account for most value sales and also more outlets. 

However, the competitive landscape is becoming more consolidated and chained operators are 

gaining a foothold year-on-year, particularly through channels such as limited-service 

restaurants. In addition, the double whammy of the pandemic and then high inflation has forced 

some small operators to close. 

 

What next for consumer foodservice? 

With inflation easing over the forecast period, consumers will have money in their pockets, 

and this will drive higher spend through consumer foodservice over the forecast period. 

However, performance will not be uniform. Self-service cafeterias will be the worst performing 

consumer foodservice format over the forecast period. Remote working has significantly 

reduced the consumer base and this dynamic will continue over the forecast period. Self-service 

cafeterias are also seen as old fashioned and less dynamic than other affordable consumer 

foodservice formats, such as limited-service restaurants and street stalls/kiosks. Supermarkets 

and convenience stores are will also be a growing threat to self-service cafeterias because 

increasingly they have delicatessen counters, as well as seating areas. 

The number of traditional pubs and restaurants in rural areas and villages will continue to 

decline. However, suburb populations are growing, as are populations in commuter villages, and 

these will see an increase in consumer foodservice establishments. 

There is also an opportunity for chained operators to tap into a growing demand for more 

exotic cuisines, such as Indian, Vietnamese and Latin American. However, due to Slovakia’s 

small population, global players may first venture into larger neighbouring countries such as 

Poland. However, regional players such as the Czech Bombay Express will likely continue their 

expansion in Slovakia. 

Lastly, finding workers with the requisite skills for a demanding, fast-paced environment, 

willing to work flexible hours, including nights and weekends, will continue to be a challenge for 

consumer foodservice over the forecast period. There is a need for the recruitment process to 

evolve, not only to retain qualified personnel, but also to enhance operational efficiency in the 

face of these complex workforce dynamics. Significant bureaucracy will also continue to be a 

challenge. 

 

 

MARKET DATA 
 

Table 15 Units, Transactions and Value Sales in Consumer Foodservice 2018-2023 

 

 2018 2019 2020 2021 2022 2023 
 
Units 22,122.0 22,388.0 20,578.0 19,972.0 20,403.0 20,767.0 
Transactions (mn) 473.2 491.5 313.3 320.2 372.9 410.5 
EUR million current 2,131.8 2,304.6 1,466.8 1,544.5 2,060.1 2,565.6 
    prices       
EUR million constant 2,131.8 2,244.8 1,401.6 1,430.8 1,692.3 1,898.6 
    prices       

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 
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Table 16 Units, Transactions and Value Sales in Consumer Foodservice: % Growth 
2018-2023 

 

% growth 
 2022/23 2018-23 CAGR 2018/23 Total 
 
Units 1.8 -1.3 -6.1 
Transactions 10.1 -2.8 -13.3 
Value current prices 24.5 3.8 20.3 
Value constant prices 12.2 -2.3 -10.9 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 17 Consumer Foodservice by Independent vs Chained by Type: Units/Outlets 2023 

 

outlets 
 Independent Chained Total 
 
Cafés/Bars 11,023 109 11,132 
Full-Service Restaurants 3,853 31 3,884 
Limited-Service Restaurants 1,504 633 2,137 
Self-Service Cafeterias 351 20 371 
Street Stalls/Kiosks 2,925 318 3,243 
Consumer Foodservice by Type 19,656 1,111 20,767 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 18 Consumer Foodservice by Independent vs Chained: % Foodservice Value 
2018-2023 

 

% value 
 2018 2019 2020 2021 2022 2023 
 
Chained Foodservice 11.7 11.9 15.7 15.7 15.3 14.7 
Independent Foodservice 88.3 88.1 84.3 84.3 84.7 85.3 
Total 100.0 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 19 Sales in Consumer Foodservice by Food vs Drink Split: % Foodservice Value 
2018-2023 

 

% value 
 2018 2019 2020 2021 2022 2023 
 
Food 30.4 30.2 37.3 35.8 33.2 32.2 
Drink 69.6 69.8 62.7 64.2 66.8 67.8 
Total 100.0 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 
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Table 20 Sales in Consumer Foodservice by Food vs Drink Split by Type: % Foodservice 
Value 2023 

 

% value analysis  
 Food Drink Total 
 
Cafés/Bars 3.5 96.4 100.0 
Full-Service Restaurants 53.8 46.2 100.0 
Limited-Service Restaurants 66.1 33.9 100.0 
Self-Service Cafeterias 77.5 22.5 100.0 
Street Stalls/Kiosks 58.3 41.7 100.0 
Consumer Foodservice by Type 32.2 67.8 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 21 Sales in Consumer Foodservice by Location: % Foodservice Value 2018-2023 

 

% value 
 2018 2019 2020 2021 2022 2023 
 
Stand-Alone 66.2 66.8 68.7 68.2 66.7 65.5 
Retail 14.2 14.2 13.2 13.5 14.2 15.0 
Travel 6.6 6.3 5.6 5.6 6.0 6.1 
Leisure 4.6 4.5 4.6 4.7 4.8 4.9 
Lodging 8.4 8.3 7.9 8.1 8.4 8.5 
Total 100.0 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 22 GBO Company Shares in Chained Consumer Foodservice: % Foodservice 
Value 2019-2023 

 

% value  
Company 2019 2020 2021 2022 2023 
 
McDonald's Corp 34.1 40.5 45.0 45.8 46.2 
MOL Group 8.7 8.9 8.1 7.9 7.9 
Minit Slovakia spol sro 8.9 7.0 7.1 7.1 7.1 
Yum! Brands Inc 2.0 2.6 3.9 4.4 5.1 
OMV Tankstellen AG 3.6 3.8 3.5 3.5 4.0 
Medusa Group sro 6.1 4.5 3.9 3.8 3.5 
Starbucks Corp 1.5 1.4 2.0 2.5 2.5 
Bencik Culinary Group 4.3 2.5 2.2 2.2 2.3 
Restaurant Brands 1.0 1.4 2.0 2.1 2.3 
    International Inc      
Inter IKEA Systems BV 2.3 2.3 1.9 2.2 2.0 
Shell Plc - - - 1.8 1.8 
Regal Burger sro 1.7 1.7 2.2 2.1 1.7 
Doctor's Associates Inc 3.7 3.3 2.3 1.8 1.6 
Unitas Group sro 1.2 1.1 1.2 1.0 1.1 
Crocodille CR spol sro 0.8 0.8 1.0 1.3 1.1 
Bevanda sro 1.6 1.0 0.8 0.9 1.0 
Edo-Kin Group sro 0.9 1.1 1.5 1.1 0.8 
Vita Royal sro 1.2 1.1 1.2 1.0 0.8 
Naglreiter GmbH 0.8 0.7 0.8 0.7 0.7 
Fresh Graden sro 0.8 0.8 0.6 0.5 0.6 
Panta Rhei sro 1.4 0.8 0.4 0.5 0.6 
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Domino's Pizza Inc 0.5 0.7 0.7 0.6 0.6 
Tchibo GmbH 1.6 1.4 0.7 0.6 0.6 
PRETO spol sro 0.7 0.6 0.7 0.6 0.5 
BubbleStar CZ sro 0.3 0.2 0.3 0.4 0.5 
Martinus sro 0.4 0.4 0.4 0.4 0.4 
Nordsee GmbH 0.9 0.9 0.7 0.6 0.4 
Normbenz Magyarország Kft 0.6 0.5 0.5 0.4 0.4 
Restaurant Group Plc, The 0.4 0.4 0.3 0.3 0.4 
Barzzuz sro 0.3 0.3 0.3 0.3 0.3 
Total 100.0 100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 23 GBN Brand Shares in Chained Consumer Foodservice: % Foodservice Value 
2020-2023 

 

% value 
Brand Global Brand Owner 2020 2021 2022 2023 
 
McDonald's McDonald's Corp 38.6 42.9 43.8 43.8 
Fresh Corner MOL Group  8.5 7.7 7.5 7.5 
Minit Minit Slovakia spol sro 7.0 7.1 7.1 7.1 
KFC Yum! Brands Inc 2.3 3.6 4.1 4.9 
Viva OMV Tankstellen AG 3.8 3.5 3.5 4.0 
Starbucks Starbucks Corp 1.4 2.0 2.5 2.5 
McCafé McDonald's Corp 1.9 2.1 2.1 2.4 
Burger King Restaurant Brands 1.4 2.0 2.1 2.3 
 International Inc     
deli by Shell Shell Plc - - 1.8 1.8 
Ikea Restaurant Inter IKEA Systems BV 1.9 1.6 1.8 1.7 
Regal Burger Regal Burger sro 1.7 2.2 2.1 1.7 
Subway Doctor's Associates Inc 3.3 2.3 1.8 1.6 
Sushi Time Unitas Group sro 1.1 1.2 1.0 1.1 
Bageterie Boulevard Crocodille CR spol sro 0.8 1.0 1.3 1.1 
Klubovna Medusa Group sro 1.1 1.1 1.1 1.0 
Bevanda Bevanda sro 1.0 0.8 0.9 1.0 
Edo-Kin Edo-Kin Group sro 1.1 1.5 1.1 0.8 
Vitabox Vita Royal sro 1.1 1.2 1.0 0.8 
Naglreiter Naglreiter GmbH 0.7 0.8 0.7 0.7 
Fresh Garden Fresh Graden sro 0.8 0.6 0.5 0.6 
Café Dias Panta Rhei sro 0.8 0.4 0.5 0.6 
Domino's Pizza Domino's Pizza Inc 0.7 0.7 0.6 0.6 
Tchibo Tchibo GmbH 1.4 0.7 0.6 0.6 
Treska Bar PRETO spol sro 0.6 0.7 0.6 0.5 
La Cantina Bencik Culinary Group 0.4 0.3 0.4 0.5 
Oxo Tea Cocktails BubbleStar CZ sro 0.2 0.3 0.4 0.5 
Al Trivio Bencik Culinary Group 0.7 0.4 0.4 0.4 
Foxford Martinus sro 0.4 0.4 0.4 0.4 
Slovnaft MOL Group 0.4 0.4 0.4 0.4 
Nordsee Nordsee GmbH 0.9 0.7 0.6 0.4 
Pizza Mizza Gastronet as 0.6 0.1 0.0 - 
deli by Shell Royal Dutch Shell Plc 2.1 1.9 - - 
Costa Coffee Coca-Cola Co, The 0.6 0.3 - - 
Fitness Food Menu Lucie Volfova Co 1.0 0.2 - - 
Others  9.6 7.6 7.1 6.9 
Total  100.0 100.0 100.0 100.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 
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Table 24 GBN Brand Shares in Chained Consumer Foodservice: Units/Outlets 2023 

 

  
Brand Global Brand Owner outlets 
 
Minit Minit Slovakia spol sro 303.0 
Fresh Corner MOL Group 253.0 
Viva OMV Tankstellen AG 91.0 
deli by Shell Shell Plc 83.0 
McDonald's McDonald's Corp 43.0 
JURKI shop Jurki-Hayton sro 35.0 
McCafé McDonald's Corp 34.0 
Slovnaft MOL Group 20.0 
Regal Burger Regal Burger sro 17.0 
Lukoil Normbenz Magyarország Kft 15.0 
Café Dias Panta Rhei sro 15.0 
Vitabox Vita Royal sro 13.0 
Starbucks Starbucks Corp 12.0 
Oxo Tea Cocktails BubbleStar CZ sro 11.0 
KFC Yum! Brands Inc 10.0 
Subway Doctor's Associates Inc 9.0 
Bevanda Bevanda sro 8.0 
Foxford Martinus sro 8.0 
People Café Bar People Coffee sro 8.0 
Burger King Restaurant Brands International Inc 8.0 
Fruitisimo ARNB sro 7.0 
Fresh Garden Fresh Graden sro 7.0 
Naglreiter Naglreiter GmbH 7.0 
Treska Bar PRETO spol sro 7.0 
Coffeeshop Company Schärf Coffeeshop GmbH 7.0 
Sushi Time Unitas Group sro 7.0 
Kafehaus Barzzuz sro 6.0 
Klubovna Medusa Group sro 6.0 
Edo-Kin Edo-Kin Group sro 5.0 
Tchibo Tchibo GmbH 5.0 
Others  51.0 
Total  1,111.0 

Source: Euromonitor International from official statistics, trade associations, trade press, company research, 
trade interviews, trade sources 

 

 

Table 25 Forecast Units, Transactions and Value Sales in Consumer Foodservice 2023-
2028 

 

 2023 2024 2025 2026 2027 2028 
 
Units 20,767.0 21,012.0 21,248.0 21,438.0 21,618.0 21,775.0 
Transactions (mn) 410.5 433.4 455.3 470.9 486.7 502.9 
EUR million 2,565.6 2,772.2 2,963.5 3,112.5 3,259.5 3,406.0 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

Table 26 Forecast Units, Transactions and Value Sales in Consumer Foodservice: % 
Growth 2023-2028 
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% growth 
 2023/24 2023-28 CAGR 2023/28 Total 
 
Units 1.2 1.0 4.9 
Transactions 5.6 4.1 22.5 
Constant value 8.1 5.8 32.8 

Source: Euromonitor International from trade associations, trade press, company research, trade interviews, 
trade sources 

 

 

 

DISCLAIMER 
Forecast closing date: 5 February 2024 

Report closing date: 14 February 2024 

Analysis and data in this report give full consideration to consumer behaviour and market 

performance in 2023 and beyond as of the dates above. For the very latest insight on this 

industry and consumer behaviour, at both global and national level, readers can access 

strategic analysis and updates on www.euromonitor.com and via the Passport system, where 

new content is being added on a systematic basis. 

 

 

SOURCES 
Sources used during the research included the following: 

 

Summary 1 Research Sources 

Official Sources Eurostat 

 FinStat 

 Ministry of Economy 

 Register Uctovnych Zavierok 

 Slovak Statistical Office 

 Slovak Tourist Board 

Trade Associations Food Service Europe & Middle East 

 Franchisa.sk 

 Slovak Association of Hotels & Restaurants 

 Slovak Franchising Association 

 Zväz Hotelov a Reštaurácií SR 

 Zväz Obchodu a Cestovneho Ruchu SR 

Trade Press Dennik Pravda 

 eTrend 

 Eurobiznis 

 Finweb 

 HoReCa Magazine 

 Hospodarske Noviny 
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 InStores Slovakia 

 kavickari.sk 

 Obchod 

 Retazce 

 Slovensky Vyber 

 SME 

 Strategie 

 The Slovak Spectator 

 Tovar & Predaj Magazine 

 Vending & Caffe 

Company Sources 2B sro 

 AmRest Holdings SE 

 ARNB SK sro 

 Asia Foodservices 

 Astra Samoobsluzna Restauracia 

 Bagel & Coffee Story 

 Bageterie Boulevard 

 Bagetka sro 

 Bambusova Zahrada 

 Barzuzz 

 Bencik Culinary Group 

 Bevanda 

 Bistro.sk 

 BK Service sro 

 Bolt Services SK sro 

 Brit Restaurants sro 

 Bubblemania Levice 

 Cafe Diaz 

 Café Lounge 

 Central Cafe Levice 

 Cerveny rak 

 Coffee & Co 

 Coffee House 

 DajmeJedlo.sk 
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 FoRest sro 

 Fornetti Slovakia spol sro 

 GastroNet as 

 Gurman Servis 

 Hviezda sro 

 IKEA Slovensko 

 Kamenný dvor Restaurant 

 Koliba u Štefana Poprad 

 Kontak A sro Café Mauro 

 Lagardere Travel Retail SK 

 Lahôdky Dobrôtky spol sro 

 Lahôdky Subwer 

 Lahôdky u Sherlocka 

 Mammas Jazz Cafe 

 McDonald's Corp 

 Medusa Group as 

 Minit Fornetti Levice 

 Minit Slovensko sro 

 Mr Kebab 

 MS View sro 

 MyMeo 

 Nestlé Slovakia sro 

 Nu Spirit Bar 

 OMV Slovakia sro 

 Penzion Boca 

 Pizza Pazza 

 Queensway Restaurants Slovakia sro 

 Restaurant System & Management sro 

 Richman sro 

 Ryba Zilina spol sro 

 SAS Radisson Carlton Hotel sro 

 SFA 

 Slovak Pub 

 Slovenská Jedálen 
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 Slovnaft as 

 Sodexho Slovakia sro 

 Sport Bar Banska Bystrica 

 Startitup 

 Sushi Time 

 Tesco Stores SR as 

 Tip Top sro 

 Tizia spol sro 

 Ugo Trade sro 

 VegaDestination sro 

 Vegetarianska Jedalen - Divesta 

 Victoria Café Bagetéria & Palacinkáren 

 Wolt Slovensko sro 

 Yum! Brands Inc 

Other Sources Aldente sro 

 BubbleStar SK sro 

 Euractiv.sk 

 Finstat.sk 

 Hotel Guide Slovakia 

 Obedovat.sk 

 Panta Rhei sro 

 Prorestaurant sro 

 Restauracie.sme.sk 

 Subway Slovensko sro 

 Tchibo Slovakia 

 Vita Royal sro 

 Zomato 

Source: Euromonitor International 
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